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1
LIFESCORE

CROSS-REFERENCE TO RELATED
APPLICATIONS

This application claims the benefit of priority under 35
U.S.C. §119(e) of U.S. Provisional Application No. 61/505,
974, filed Jul. 8, 2011 and U.S. Provisional Application No.
61/600,555, filed Feb. 17, 2012, the disclosures of which are
hereby incorporated by reference in their entireties.

BACKGROUND

Information regarding consumers is becoming increas-
ingly available in digital formats.

SUMMARY

A LifeScore is a score that represents an individual’s
overall position in life. Similar to other scores, such as a
credit score, a LifeScore changes as a consumer’s experi-
ences, financial situation, family situation, and/or other
events associated with consumer change. A LifeScore may
be based on various data associated with an individual, such
as data that is acquired from one or more accounts of the
individual (e.g., social network, cell phone, gaming, etc.),
observations of the individual (e.g., movement, travel, time
sleeping, etc.) and/or information derived from combina-
tions of data (e.g., an increase in stress level may be inferred
by an increase in time at the office in combination with an
increased weight).

BRIEF DESCRIPTION OF THE DRAWINGS

FIG. 1A is a block diagram illustrating one embodiment
of a scoring device that receives data from multiple data
sources and generates LifeScores for individuals.

FIG. 1B is a diagram illustrating sample data that may be
used in order to generate a LifeScore for an individual, such
as an initial LifeScore of the individual.

FIG. 1C shows an example of a score calculation, such as
the calculation of the initial LifeScore for the individual
illustrated in FIG. 1B.

FIG. 1D is a diagram illustrating sample categories of
information that may be provided to update the user’s
LifeScore.

FIG. 2 is a diagram illustrating basic steps that may be
performed in order for a consumer to receive their Life-
Score.

FIG. 3 illustrates an example user interface on a mobile
device that shows a user’s LifeScore over the course of a
day.

FIG. 4 illustrates an example user interface that allows a
user to view the user’s current LifeScore, as well as those of
others, such as friends of the user.

FIG. 5 is a diagram illustrating that LifeScores adjust over
time based on life activities of the user.

FIG. 6A illustrates the same LifeScore graphs as FIG. 5,
but with additional information icons at various locations on
the graph.

FIG. 6B illustrates a pop-up showing detailed information
regarding one of the additional information icons for Jan
Smith.

FIG. 6C illustrates detailed information regarding the
LifeScore of an individual.

FIG. 7A is a diagram illustrating example components of
a user’s current LifeScore,
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FIG. 7B is a diagram illustrating components of a user’s
current LifeScore compared to components of the user’s
LifeScore one month previous.

FIG. 7C is a diagram illustrating components of a user’s
current LifeScore compared to components of the user’s
LifeScore one month previous.

FIG. 8A illustrates a user interface that shows the change
in the user’s social network component score.

FIG. 8B illustrates a user interface that shows the change
in the user’s social network component score, as well as
changes in the user’s friend’s social network component
score over the same time period.

FIG. 9 illustrates another comparison user interface that
allows the user to compare his/her LifeScore (or specific
components of the user’s LifeScore) with one or more
famous individuals, or classes of individuals.

FIG. 10 is a user interface that may be provided as a
dashboard or homepage for a user accessing a LifeScore
account (or a visitor to a LifeScore website), such as via a
web browser or standalone application.

FIGS. 11A-11H are sample user interfaces on a mobile
device that show various features available from a LifeScore
system.

FIG. 12 is a block diagram showing an embodiment in
which a scoring computing system is in communication with
a network and various systems are also in communication
with the network.

DETAILED DESCRIPTION

Embodiments of the disclosure will now be described
with reference to the accompanying figures, wherein like
numerals refer to like elements throughout. The terminology
used in the description presented herein is not intended to be
interpreted in any limited or restrictive manner, simply
because it is being utilized in conjunction with a detailed
description of certain specific embodiments of the disclo-
sure. Furthermore, embodiments of the disclosure may
include several novel features, no single one of which is
solely responsible for its desirable attributes or which is
essential to practicing the embodiments of the disclosure
herein described.

LifeScore Segments

In one embodiment, a LifeScore may comprise multiple
segment scores that are based on different segments of an
individual’s life. For example, a LifeScore may be generated
based on scores for one or more of a work, family, hobby,
health, religion, education, and/or other aspects of an indi-
vidual’s life. In one embodiment, the segment scores may be
generated based on any available information regarding the
individual, such as historical information and/or real-time
information. Thus, segment scores may vary in real time,
which may also cause the LifeScore of the individual to also
change in real time. While the term LifeScore is used
throughout this detailed description, a LifeScore and/or
LifeScore segment may be referred to by other terms, such
as indicators or simply scores, associated with various
adjectives, such as life, happiness, status, reputation, pres-
tige, etc.

FIG. 1A is a block diagram illustrating one embodiment
of'a scoring system 100 that receives data from multiple data
sources and generates LifeScores for individuals. In the
embodiment of FIG. 1A, a specific example with respect to
an individual, Jan Smith, is shown. The scoring system
illustrated in FIG. 1A may comprise any suitable computer
device, such as one or more computer servers, desktop, or
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portable devices. FIG. 12, discussed below, illustrates
example components and operations of the scoring system
100.

In this embodiment, data regarding Jan Smith is received
from three or more data sources 101 (including data sources
101A, 101B, and 101N). Depending on the embodiment,
data may be received from any number of data sources. For
example, a first data source may comprise credit data, while
a second data source may comprise calendar data that
indicates certain activities of Jan Smith. Other data sources
may include data from social networks, financial accounts,
browser history and/or activity, real-time data regarding
location and/or current activities of the individual (e.g.,
based on geolocation and/or other sensor data of a mobile
device of the individual), or any other type of data. In one
embodiment a data source comprises social network data
that is scanned and analyzed by the scoring device in order
to identify words, phrases, images, etc., that are indicative of
a mood, sentiment, activity level, or happiness level of the
individual, for example. Such information may be used in
developing one or more segment scores for an individual
and/or a LifeScore for the individual.

In the particular embodiment of FIG. 1A, the scoring
system 100 includes a scoring module 150 configured to
access data regarding individuals (e.g., data provided by the
data sources 101) and to generate one or more LifeScore
segment scores and/or overall LifeScores for respective
individuals. The scoring module 150 may include one or
more our algorithms and/or models configured to process
data received from one or more data sources in order to
generate the LifeScore and/or LifeScore segment scores.

In the embodiment of FIG. 1A, the scoring module 150
generates four segment scores for Jan Smith and then uses
one or more of the segment scores, such as according to a
model that weights different segments scores, to generate an
overall LifeScore for Jan Smith. In this example, the scoring
system 100 determines a work score of 88, a family score of
73, a hobbies score of 92, and an education score of 65 for
Jan Smith. The scoring system 100 (e.g., the scoring module
150) may then combine the segments scores, such as by
averaging the segment scores or applying a weighted model,
in order to generate the LifeScore of 90 for Ms. Smith.
Marketing Opportunities

FIG. 1A also illustrates communications with a partner
102, such that offers can be provided to LifeScore users
based on respective LifeScores, or components of Life-
Scores. In one embodiment, personal information of indi-
viduals that are subscribed to a LifeScore service may be
provided to retail partners in order to allow the retail partners
to provide targeted advertising offers to individuals. The
LifeScore provider may receive, in exchange for the provi-
sion of personal information of individuals, advertising on
the various retail partners’ websites (or other media). Thus,
the LifeScore service may receive increased membership
and the marketing partner 102 may increase their advertising
effectiveness by targeting products/services to individuals.
For example, marketing partner 102 may provide individu-
als with discounts on certain products based on a LifeScore
reaching a particular level. For example, a first marketing
partner 102 may provide a discount on a first product when
an individual’s LifeScore reaches 80, while a second mar-
keting partner may provide a discount on a second product
when the individuals LifeScore reaches 85, and so on. Such
promotional offers may further incentivize user’s to provide
additional information to the LifeScore service in order to
potentially increase the user’s LifeScore.
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In the embodiment of FIG. 1A, the scoring system 100
stores information regarding partner offers, such as dis-
counts, coupons, time/location-based specials, quantity of
offers available, time frame in which to provide offers, and
other information regarding offers that particular partners
are willing to offer its customers, in partner offer data store
103. In other embodiments, the partner offer may be stored
elsewhere, such as local to the partner and/or at a networked
location that is available to the scoring system 100.

In the embodiment of FIG. 1A, the scoring system 100
may also store partner data, such as retail locations of
various participating retailers, store hours, contact informa-
tion, etc., in a partner data store 104. In other embodiments,
the partner data may be stored elsewhere, such as local to the
partner and/or at a networked location that is available to the
scoring system 100. Thus, companies that partner with the
provider of the scoring system 100 may determine whom
offers should be provided to, based on the user’s LifeScores
or LifeScore component scores. For example, a food retailer
may provide offers based on an algorithm that determines
who would appreciate a free food item the most, such as an
algorithm that identifies decreases in components related to
income and/or job satisfaction (and possibly a required rate
of change of the components). Alternately, the food retailer,
or other partner, may determine who to provide offers to
based on a probable profitability associated with providing
offers to respective individuals. For example, even though a
particular consumer purchases product from a partner regu-
larly, an offer may be provided to other individuals that don’t
regularly purchase from the partner in order to potentially
provide new business to the partner. In this embodiment, the
consumer that frequents the partner may still receive less
periodic “appreciation” offers, to keep the consumer happy.

Depending on the embodiment, the scoring system 100
may also determine specific offers to be provided to con-
sumers from partners and/or actually provide the offers to
the consumers, via any available communication medium,
such as via e-mail, text message, or message to a mobile
application, for example. Alternatively, the partners 102 may
have access to portions of the scoring system 100 data, such
as historical LifeScore data for confirmed customers of the
partner, or possibly potential customers of the partner, such
that partners 102 can determine offers independently of the
scoring device based on the LifeScore data provided by the
scoring system 100.

In one embodiment, offers from partners 102 that are
available to consumers are made known to consumers so
that they can set goals to receive certain desired offers. For
example, a partner 102 may offer a discount on a product if
a consumer increases a particular score component, such as
an education score, by a set amount or percentage, which
may incentivize certain consumers to take actions to
increase their education score component.

Depending on the embodiment, the offers from partners
may include discounts on products and/or services, and/or
may include a reward of something for free (e.g., without
requiring purchase of a product). Thus, references herein to
“offers” refer to coupons, discounts, other offers, and/or
rewards for products/services that are provided gratis.

FIG. 1B is a diagram illustrating sample data that may be
used in order to generate a LifeScore for an individual, such
as an initial LifeScore of the individual. In this embodiment,
a LifeScore is determined based on health data, location
data, social media data, and identification data. As discussed
herein, less or additional information may be used in order
to determine an individual’s LifeScore.
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In the example of FIG. 1B, a sample initial LifeScore of
60 is calculated for an individual based on information in
each of these four categories. In one embodiment, the
information in each of the illustrated categories is partially
or fully self-reported by the consumer and used to generate
the initial LifeScore and/or provide information to the
LifeScore system 100 that is usable to establish data links to
other data providers. Alternatively, data that is used to
determine the user’s initial LifeScore (e.g., the data listed to
the right in FIG. 1B) may be partially or fully acquired from
outside data sources (e.g., the user may not be required to
provide any input into the system, or possibly minimal input
in certain embodiments, such as name and address).

The illustrated individual provides information indicating
that she is a 22 year old female living in Los Angeles Calif.,
with four social networking accounts (three of which are
public). In one embodiment, the scoring system scans the
Internet for additional information regarding the individual,
such as the number of times the individual’s name shows up
in search results (37 in the example of FIG. 1B), uses of the
individual’s identity in social networks, uses of the indi-
vidual’s e-mail address (e.g., by third-party marketers),
and/or any other uses of information associated with the
individual.

FIG. 1C shows an example of a score calculation, such as
the calculation of the initial LifeScore for the individual
illustrated in FIG. 1B. In this embodiment, the user’s Life-
Score was increased based on the user’s age, location, web
presence, and search ranking, but reduced based on the
user’s pollution exposure, privacy exposure in social net-
works, malware link exposure, and privacy exposure in
e-mail marketing. In this embodiment, a total of the positive
and negative contributions to the individual’s score is 60,
thus providing an initial LifeScore of 60 to the individual. In
other embodiments, other characteristics of (or associated
with) the individual may be used to determine an initial
and/or subsequent LifeScores. Additionally, the LifeScores
may be expressed in different formats, such as on a different
scale (0 to 10, 0 to 1000, A-F, 300-850, etc.), as graphical
indicators (icons of different smiley/frowny faces), or in any
other manner.

FIG. 10 is a diagram illustrating sample categories of
information that may be provided to update the user’s
LifeScore. In addition to those categories previously dis-
cussed, FIG. 1D also indicates that financial data, additional
ID data, authentication/validation data, fraud alerts data,
mobile data, and/or partner API data, may be used in
updating the user’s score. FIG. 1D also indicates some
specific types of information that may be provided in one
embodiment to increase a user’s LifeScore. For example, in
one embodiment the user may set up a personal profile to
manage and authenticate the user’s identity in order to
increase the user’s LifeScore. Similarly, in one embodiment
the user may adjust privacy settings on one or more social
networks in order to increase the user’s LifeScore. Other
examples of actions that may be taken to increase the user’s
LifeScore are also illustrated.

LifeScore Registration

In one embodiment, registration for generation of a Life-
Score requires an individual to provide only one or a few
pieces of information. Subsequently, as the individual pro-
vides further information, and/or as further information is
discovered regarding the individual from one or more data
sources, the LifeScore of the individual may be dynamically
updated.

FIG. 2 is a diagram illustrating basic steps that may be
performed in order for a consumer to receive their Life-
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Score. In this embodiment, the process is initiated by the
individual downloading a mobile app to a mobile device. In
other embodiments, the registration may be performed via
an online interface, such as an interface that is accessible on
any computing device, including both a mobile computing
device and a desktop computing device. Alternatively, the
registration information may be provided to a LifeScore
representative (e.g., at a mall kiosk), via telephone, or via
any other means.

Next, the individual provides three pieces of information,
namely, the individual’s name, e-mail address, and Univer-
sity. In other embodiments, the individual may provide less
or additional information as part of an initial registration
process. However, by minimizing the amount of information
required to register an individual, the quantity of registra-
tions may be increased. Subsequently, after the individual
has an initial LifeScore, the individual may be motivated to
provide additional information to the scoring system in order
to increase the individual’s LifeScore, such as through
offering rewards from partners in response to providing
further information usable to update LifeScores and/or
improving LifeScores. Additionally, the scoring system may
retrieve various information regarding the individual from
one or more data sources that may affect the individual’s
LifeScore (either positively or negatively).

In the example of FIG. 2, the individual is provided with
an initial LifeScore that is based on the three pieces of
information provided. The individual may then share the
LifeScore with friends and family via one or more network-
ing means, such as directly via e-mail or SMS, or by posting
on social networking sites, such as Facebook or Twitter.

In one embodiment, the individual is provided with an
opportunity to determine what information is shared with
others. For example, the individual may select a first set of
information that can be shared with friends/acquaintances
(such as may be determined via “link” or “connection”
information on one or more social networking sites, or
separately via the LifeScore application), and another set of
information that can be shared publicly.

Realtime Scoring

As noted above, in one embodiment LifeScores are
updated in real time, such that an individual’s LifeScore may
change multiple times throughout a single day, or even a
single hour. For example, an individual’s LifeScore may
decrease when the individual arrives at a job that the
individual doesn’t care for, and conversely, the individual’s
LifeScore may increase when the individual leaves that
same job. A LifeScore may increase or decrease in response
to the system automatically scanning of e-mails, text mes-
sages, and/or other personal information of the individual.
For example, a user’s LifeScore may increase as the quantity
of text messages from friends increases. Similarly, the
real-time location of the individual may affect the current
LifeScore of the individual. For example, if an individual is
determined to be at Disneyland, the LifeScore of the indi-
vidual may increase. However, if the individual is deter-
mined to be located at a funeral home, the LifeScore of the
individual may decrease. The scoring system may include
various logic for associating geolocation data of an indi-
vidual (such as lat/lon information from a mobile device of
the user) with businesses, activities, friends, and/or other
items located at the individual’s location, and to then asso-
ciate those geographic locations (or possibly the type of
individuals, businesses, etc. at the geographic location) with
characteristics of the individual in order to determine if the
individual’s geographic location should cause an increase or
decrease, or no change at all, in the real-time LifeScore.
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In one embodiment, the individual installs an application
on their device (e.g., the individual’s cell phone, tablet, or
desktop computer) that has access to personal information of
the individual (e-mails, text messages, calendar, etc.). The
application may periodically, or continuously, access such
data and provide summary information to the LifeScore
scoring device (e.g. the scoring device of FIG. 1A) that may
be useful in updating the individuals LifeScore. In other
embodiments, the application installed on the individual’s
device may operate autonomously, such that the individual’s
LifeScore may be updated based on information on the
device, as well as possibly other information received at the
device. In this embodiment, the device may periodically
update the individual’s LifeScore for the individual with the
scoring device such that the LifeScore may be provided to
others, such as based on the assigned rights that the indi-
vidual has provided.

In one embodiment, the individual is provided with a
“heartbeat” like display that shows the individual’s Life-
Score over a period of time. FIG. 3 illustrates an example
user interface on a mobile device that shows a user’s
LifeScore over the course of a day. Other user interfaces that
display the LifeScore in other manners, such as in a graph
or list format, for example, may also be used. Additionally,
LifeScores for different periods, such as multiple days,
weeks, months, or years, may be displayed.

In FIG. 3, the particular user’s LifeScore starts at about 82
at the beginning of the day and fluctuates up and down to a
maximum of 90 at about 11 PM before dipping down
slightly. In one embodiment, the graphical indication of the
users LifeScore is provided in a real-time manner, such that
at 5 PM the user’s data for the day up to about 5 PM is
available.

In one embodiment, the LifeScore graphic (such as the
graph of FIG. 3) may be annotated at certain points to
indicate events that contributed to particular changes in the
LifeScore. For example, an icon may be placed on the graph
that can be selected in order to display more information
regarding a particular change in LifeScore.

Sharing of LifeScores

LifeScores may advantageously be shared among various
user groups, such as a group of friends or family members.
FIG. 4 illustrates an example user interface that allows a user
to view the user’s current LifeScore, as well as those of
others, such as friends of the user. In one embodiment,
LifeScores of friends may be updated in realtime also, so
that the user can view changes in friends LifeScores. Sharing
of LifeScores may be performed in any manner, such as via
social networks, weblogs, email, SMS, or any other
medium. As noted above, information regarding [ifeScores
of others (such as the comparisons of FIGS. 4 and 5) may be
limited based on authorization rights provided by the par-
ticular individuals. For example, one individual may allow
Jan Smith to access all of her available data, including
details on individual LifeScore components, while another
individual may allow Jan Smith to only access her overall
LifeScore.

FIG. 5 is a diagram illustrating that LifeScores adjust over
time based on life activities of the user. For example,
positive behaviors increase the users LifeScore, while nega-
tive behaviors decrease the users LifeScore. The definition
of positive and negative behaviors may be customized based
on many factors, such as preferences of the LifeScore
provider, user preferences, user characteristics, or any other
relevant attribute. In addition, the example of FIG. 5 illus-
trates sharing of LifeScores between friends. In this
example, the LifeScore of the individual (e.g., Jan Smith) is
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shown, as well as the LifeScores of two friends, Fred and
Sally. This user interface allows a user to track LifeScores of
friends in a real-time manner, or to track histories of friends
LifeScores.

FIG. 6A illustrates the same LifeScore graphs as FIG. 5,
but with additional information icons at various locations on
the graph, depicted in this example as circled i’s. Depending
on the embodiment, the additional information icons may be
located at different positions, such as locations where a
LifeScore changed significantly (e.g., changed a predeter-
mined amount or percentage), or at a location when one of
a predetermined list of events occurred (as defined/selected
by the individual and/or LifeScore provider). Advanta-
geously, the user can select one of these additional infor-
mation icons in order to view detailed information regarding
the respective individual. For example, FIG. 6B illustrates a
pop-up showing detailed information regarding one of the
additional information icons for Jan Smith. In this embodi-
ment, the additional information indicates that Jan was still
in the office during a typical lunch hour, and further indicates
what data was used to determine this detailed information
(in this case, geolocation data, such as data from Jan’s cell
phone or an embedded RFID tag). In one embodiment the
fact that Jan was still in the office during her typical lunch
hour is important based on past history of Jan’s activities
during the lunch hour. For example, if Jan’s location during
her typical lunch hour is at a local mall with many restau-
rants, but on the current day she did not leave the office
during her lunch hour, that fact may impact Jan’s life score.
However, another individual that often takes lunches at a
company cafeteria may not have his LifeScore impacted in
response to detecting that he is still at the office during his
typical lunch hour. Thus, the scoring system may be con-
figured to score individuals based on their own particular
likes, interests, habits, patterns, etc., where information
regarding particular individuals may be obtained from vari-
ous sources and/or derived by the scoring system.

FIG. 6C illustrates detailed information regarding the
LifeScore of Sally at just after noon. In this embodiment, the
detailed information indicates a large increase in text mes-
sages with closest friends, and further indicates that this
detailed information is based on cell phone traffic data. As
noted above, different users can assign different rights to
provide detailed information to others. Thus, Sallie may
indicate that her friends (of which Jan is one) may view
detailed information regarding her LifeScore, such as the
information displayed in FIG. 6C. Sally may further indicate
which detailed information, such as the quantity of text
messages sent to specifically identified individuals in order
to trigger the additional information icon, may or may not be
available to Jan.

In one embodiment, milestones are created for individuals
to reach in order to receive badges that may be displayed on
the user’s LifeScore page, LifeScore graphs, etc., and shared
with others, such as the user’s friends. For example, if the
users LifeScore reaches a certain threshold, a badge may be
provided. Similarly, if the user increases scores in various
predefined components, the user may receive a different
badge. In one embodiment, offers from partners may be
based, at least partly, on whether or not a user has a
particular badge, or they may be triggered in response to a
user achieving a certain one or more badges.

Example Scoring Changes

In one embodiment, the user can easily monitor historical
LifeScores, and/or LifeScore components, in comparison
with a current LifeScore and/or LifeScore components. For
example, FIG. 7A is a diagram illustrating example com-
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ponents of a user’s current LifeScore, such as the user Jan
Smith discussed above. In the embodiment of FIG. 7A, Jan
Smith has a current LifeScore of 75. Contributors to that
LifeScore are her social network component score (which
contributes +25 to the LifeScore), an age component score
(which contributes +20 to the LifeScore) a location compo-
nent score (which contributes +20 to the LifeScore, includ-
ing a -5 decrease due to a pollution subcomponent of the
location component score), the search ranking component
score (which contributes +20 to the LifeScore, including a
-5 decrease due to a malware exposure subcomponent of the
search ranking component score), and a third-party use of
identity component score (which decreases the LifeScore by
10).

As shown in FIG. 7A, the various components of the users
LifeScore can have individual strengths. In one embodi-
ment, historical information regarding users LifeScores are
stored and are made available to the user (and possibly
authorized friends or others). For example, FIGS. 7B and 7C
illustrate examples of changes in the users individual Life-
Score components over a period of one month (FIG. 7B) and
two months (FIG. 7C). In particular, in the example of FIG.
7B the broken line circles of the social networks and
third-party use of identity components show the current
component levels, while the solid line circles of the social
network and third-party use of identity components where
the component were at one month prior. In the center circle,
the LifeScore one month previous is provided, e.g., 68 in this
case, and information regarding the difference of the Life-
Score compared with the current LifeScore is also provided.

Moving to FIG. 7C, the age component score has changed
from two months prior and, accordingly, that change is
illustrated by the difference between the broken line circle
(representing a current level for the age component score)
and the solid circle (representing the component score two
months previous). In one embodiment, a user may quickly
scroll through the diagrams of FIGS. 7A, 7B, 7C, and
possibly diagrams that show even a further history, such that
the changes in the various components of the users Life-
Score can be monitored.

Various other user interfaces and methods of displaying
LifeScores, as well as components of LifeScores, from
current and/or previous times may also be used. For
example, FIG. 8A illustrates a user interface that shows the
change in the user’s social network component score over a
one year time period. In this embodiment, the example
user’s social networking component score increased from
about 5 one year ago to about 20 currently. FIG. 8B
illustrates the same one-year history of the user’s social
network component, but also shows changes in the social
network component scores of other users, such as friends of
the user.

FIG. 9 illustrates another comparison user interface that
allows the user to compare his/her LifeScore (or specific
components of the user’s LifeScore) with one or more
famous individuals, or classes of individuals. While specific
names are not provided in the example of FIG. 9, a particular
rockstar, football player, actress, actor, etc., may be listed in
the user interface of FIG. 9, with some indication of a
difference between the individuals LifeScore and the iden-
tified famous individual’s LifeScores. In a particular
example of FIG. 9, the current LifeScore of each of the six
famous individuals is shown, along with an indicator of a
differential between those life scores and the current Life-
Score of the user. In another embodiment, an average or
normalized LifeScore for a class of celebrities may be
provided, such as movie star, football player, TV star, etc.,
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in order to provide the user a general indication of a
difference between his/her LifeScore and individuals in
other categories. In another embodiment, LifeScores of
general occupations may be provided (beyond just famous
occupations), as well as LifeScores based on other attributes
such as residence city, state, country, school location,
employer, marital status, religion, etc. Thus, with reference
to a sample occupation LifeScore category, an individual
may view average LifeScores for farmers, fishermen, attor-
neys, startup owners, etc., and compare such scores with the
individual’s LifeScore. Such information may be useful for
high school or college age students in determining a career
path.

Dashboard

FIG. 10 is a user interface that may be provided as a
“dashboard” or homepage for a user accessing a LifeScore
account (or a visitor to a LifeScore website), such as via a
web browser or standalone application. Depending on the
embodiment, the information provided on the dashboard
may be customized, such as by the particular user or user
group (e.g., students at a particular university may have the
same set of default dashboard components).

In the embodiment of FIG. 8, a list of leading schools are
provided on the left, general trends in various LifeScore
groups are provided in the middle top, and trends in Life-
Scores of individuals having some association with the
current user are provided in the middle bottom. The leading
schools may provide specific school names, or generic
descriptions of schools. If the individual to which the
dashboard is provided is not a student, a different type of
trending information may be provided, such as top employ-
ers or labor sectors. The trends in the middle top section may
be based on occupation, life stage, residence, and/or a
characteristic upon which a statistically significant change in
LifeScores has been detected.

Finally, the information provided in the middle bottom
section that relates to the current individual’s LifeScore may
include additional or less information. In other embodi-
ments, other trend information may be provided, based on
any one or more characteristics of individuals having Life-
Scores tracked, and the information may be provided via
various user interfaces, such as textual lists, graphs, charts,
or any other format.

Rewards

In one embodiment, a LifeScore user may gift rewards to
other LifeScore users and/or potential users. For example, a
user may receive a reward (e.g., based on reaching a
particular LifeScore level) and assign the reward to another
LifeScore user. Similarly, the user may assign the reward to
an individual that is not yet a LifeScore user. Thus, assign-
ment of a reward can lead to registration of new users in the
LifeScore system. Gifting a reward to another user may
affect one or more of the LifeScore components of the user.
Check-Ins and Photo Processing

In one embodiment, the LifeScore system may provide
users with the ability to check-in at various locations (e.g.,
restaurants, shopping centers, residences, etc.). For example,
the user can select a button on a mobile device in order to
trigger forwarding of a location of the user to the LifeScore
scoring device. The location may include GPS coordinates
that can be associated with a particular business or residence
either by the scoring device and/or the mobile device itself.
In one embodiment, the check-in may include a photograph
(e.g., taken from the user’s mobile device) that may be
stored by the scoring device and made accessible to the user
and/or other authorized users. In one embodiment, the
LifeScore system analyzes the uploaded photographs (to a



US 9,483,606 B1

11

LifeScore server, social networking site, photo storage site,
or the like) to identify characteristics of the photographs. For
example, image processing software may be executed in
order to identify items in the photographs that may impact
the LifeScore of the individual. Thus, uploaded images may
be used to adjust the LifeScore of an individual, even
without the user providing any information regarding the
photograph.

Missions

In one embodiment, the LifeScore system includes mis-
sions that may be accomplished by LifeScore users in order
to get rewards and/or to affect the LifeScore of the user.
Missions may be competitive, such that statuses of comple-
tion of missions may be shared with others involved in the
same mission, for example. Rewards and/or affects to users’
LifeScores may be adjusted based on how the user per-
formed in the mission in comparison with others participat-
ing in the mission. Users may select missions to participate
in, such as by reviewing a list of available missions. In other
embodiments, missions may be assigned to certain users,
such as users in a certain geographic area, in a certain age
range, with certain demographics, and/or any other certain
characteristics.

Custom Scoring

In one embodiment, criteria that are used to develop
LifeScores for respective individuals are customized based
on the individual. Because individuals have different goals
and priorities, use of a single scoring algorithm on all
individuals may not accurately convey LifeScores of the
various individuals. For example, a first individual that has
a family that brings him joy beyond any other items may
have a LifeScore that is graded more heavily on the family
(and/or related) LifeScore components. Similarly, an entre-
preneurial individual that is interested only in relationships
that help him advance in the business world may be graded
less heavily on the family (and/or related) LifeScore com-
ponents.

In one embodiment, LifeScore scoring models are cus-
tomized for individuals based on characteristics of another
“model” individual, such that as the scored individual
becomes more like the model individual (e.g. across mul-
tiple of the LifeScore components), the LifeScore increases.
For example, an individual may have a LifeScore generated
based on a model of a famous individual, such as a movie
or sport star. The individual may have multiple LifeScores
generated based on different models, such as 5 LifeScores
based on different models indicating how closely the indi-
vidual’s life corresponds with 5 different movie stars.

In one embodiment, the LifeScore user selects actions/
events or categories of actions/events that should be used
(and/or selects actions/events or categories of actions that
shouldn’t be used) in calculating the user’s LifeScore.
Alternatively, or in addition to this more granular selection
of criteria for generating LifeScores, the user may provide
more general life goals from which the LifeScore system
determines actions/events (and possibly weightings of such
actions/events) to be used in calculating the user’s Life-
Score. For example, if a user indicates that a life goal is to
retire by the age of 55, the user’s LifeScore may be affected
more heavily in response to changes in employment, longer/
shorter work hours, investment decisions, and/or other
actions of the user that would affect his ability to retire by
the age of 55. In some embodiments, life goals may be
provided and ranked. For example, a user may provide a top
three (or other quantity) life goals and provide an order of
importance of those life goals. Based on this information,
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the scoring system may determine how the various activities
and characteristics associated with the user contribute to the
users life score.

Sample User Interfaces on Mobile Device

FIGS. 11A-11H are sample user interfaces on a mobile
device that show various features available from a LifeScore
system. These user interfaces are examples of only certain
features that a LifeScore system may provide. In other
embodiments, additional features may be provided and they
may be provided using various different user interfaces and
software code. Depending on the embodiment, the user
interfaces and functionality described with reference to FIG.
11 may be provided by software executing on the mobile
device, by a scoring system located remotely that is in
communication with the mobile device via one or more
networks, and/or some combination of software executing
on the mobile device and the scoring system.

FIG. 11A illustrates an example sign-up interface. In this
embodiment, the user is asked for their first and last name,
e-mail, and zip code. As noted above, in some embodiments
the scoring system is configured to provide an initial Life-
Score for a user based on minimal information initially
provided by the user.

Moving to FIG. 11B, an initial LifeScore for the user is
provided. In one embodiment, the illustrated LifeScore of 48
is based on characteristics of the user that are determined by
only the name, e-mail and zip code provided in FIG. 11A.
For example, demographic and/or psychographic character-
istics of the user may be predicted based on the geolocation
associated with the user ZIP code. Similarly, characteristics
of the user may be predicted based on the users e-mail
address, such as the domain address or keywords/characters
in the user’s e-mail address.

Next, in FIG. 11C, the user interface illustrates the cat-
egories/types of information that the LifeScore system is
able to access. In some embodiments, the LifeScore soft-
ware accesses information already available on the user’s
mobile device in order to establish connections with various
data sources. For example, the user may have a fitness
application on the mobile device that is configured to share
data with the LifeScore application. In some embodiments,
the LifeScore application may access text messages, e-mails,
notes, and/or other data that may be analyzed and used in
determining and/or updating the user’s LifeScore. Similarly,
the user may have a social networking account that is
configured to allow the LifeScore application to access the
user’s social networking data. In some embodiments, the
LifeScore application requests permission from the user to
access/interface with information on the user’s mobile
device.

Moving to FIG. 11D, the user has seclected the social
category and is presented with a list of social networks that
the LifeScore application can connect to. As noted above,
the LifeScore application may automatically connect to the
selected social networks or, in other embodiments, the user
may provide their login credentials for the individual social
networking sites when they are selected using the interface
of FIG. 11D.

FIG. 11E illustrates a user interface that shows component
scores that were used to calculate the users current Life-
Score. In this embodiment, the user’s LifeScore has received
a positive contribution from the auto category (e.g., possibly
the user has a sports car, a newer car, or just paid off an
automobile loan) and the fitness category (e.g., possibly the
user has met a fitness or weight goal or has multiple days of
continuous trips to the gym). The user’s LifeScore received
no contribution from the education category, possibly
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because the user is not a student and is not interested in
further education. The user’s LifeScore in this embodiment
received a negative contribution from the finance category,
possibly based on any combination of financial data, such as
changes in the user’s credit score, outstanding balances, late
payments, credit data, and/or any other related data.

FIG. 11F illustrates a dashboard that allows the user to
navigate to various functions provided by the LifeScore
application. As shown in this embodiment, the user has one
reward waiting to be claimed. As noted above, rewards may
be provided based on various criteria. In this embodiment,
the user may have received a reward simply for registering
with LifeScore, possibly in combination with the user’s
location.

FIG. 11G illustrates a check-in notification provided to
the user. In some embodiments, the LifeScore application
tracks the user’s location in real time and provides notifi-
cations to the user when locations of interest (e.g., busi-
nesses) are nearby. In this embodiment, the LifeScore appli-
cation has determined that the user is in/near a coffee house
and asks the user to check in.

FIG. 11H illustrates a push notification of a reward
provided to the user. As noted above, rewards may be
provided based on various criteria. In this embodiment, the
reward may be based on the user’s first check-in with the
particular coffee shop. Alternatively, the reward illustrated in
FIG. 11H may be provided long after the user has visited the
coffee shop (or even before the user ever visits the coffee
shop) based on other reward criteria set by the coffee shop.
Example System Implementation

FIG. 12 is a block diagram showing an embodiment in
which a scoring computing system 100 (or simply “com-
puting system 100”) is in communication with a network
160 and various systems are also in communication with the
network 160. The computing system 100 may be used to
implement systems and methods described herein. For
example, the computing system 100 may receive registration
information from consumer, receive information from vari-
ous data sources regarding consumers, generate segment
and/or LifeScores of consumers, provide various user inter-
faces reporting the LifeScores, and/or communication with
partners.

The computing system 100 includes, for example, a
personal computer that is IBM, Macintosh, or Linux/Unix
compatible or a server or workstation. In one embodiment,
the computing system 100 comprises a server, a laptop
computer, a cell phone, a personal digital assistant, a kiosk,
or an audio player, for example. In one embodiment, the
exemplary computing system 100 includes one or more
central processing unit (“CPU”) 105, which may each
include a conventional or proprietary microprocessor. The
computing system 100 further includes one or more memory
130, such as random access memory (“RAM”) for tempo-
rary storage of information, one or more read only memory
(“ROM”) for permanent storage of information, and one or
more mass storage device 120, such as a hard drive, diskette,
solid state drive, or optical media storage device. Typically,
the modules of the computing system 100 are connected to
the computer using a standard based bus system 180. In
different embodiments, the standard based bus system could
be implemented in Peripheral Component Interconnect
(“PCT”), Microchannel, Small Computer System Interface
(“SCSTI”), Industrial Standard Architecture (“ISA”) and
Extended ISA (“EISA”) architectures, for example. In addi-
tion, the functionality provided for in the components and
modules of computing system 100 may be combined into
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fewer components and modules or further separated into
additional components and modules.

The computing system 100 is generally controlled and
coordinated by operating system software, such as Windows
XP, Windows Vista, Windows 7, Windows Server, Unix,
Linux, SunOS, Solaris, or other compatible operating sys-
tems. In Macintosh systems, the operating system may be
any available operating system, such as MAC OS X. In other
embodiments, the computing system 100 may be controlled
by a proprietary operating system. Conventional operating
systems control and schedule computer processes for execu-
tion, perform memory management, provide file system,
networking, I/O services, and provide a user interface, such
as a graphical user interface (“GUI”), among other things.

The exemplary computing system 100 may include one or
more commonly available input/output (I/O) devices and
interfaces 110, such as a keyboard, mouse, touchpad, and
printer. In one embodiment, the I/O devices and interfaces
110 include one or more display devices, such as a monitor,
that allows the visual presentation of data to a user. More
particularly, a display device provides for the presentation of
GUISs, application software data, and multimedia presenta-
tions, for example. The computing system 100 may also
include one or more multimedia devices 140, such as
speakers, video cards, graphics accelerators, and micro-
phones, for example.

In the embodiment of FIG. 12, the I/O devices and
interfaces 110 provide a communication interface to various
external devices. In the embodiment of FIG. 9, the comput-
ing system 100 is electronically coupled to a network 160,
which comprises one or more of a LAN, WAN, and/or the
Internet, for example, via a wired, wireless, or combination
of wired and wireless, communication link 115. The network
160 communicates with various computing devices and/or
other electronic devices via wired or wireless communica-
tion links.

According to FIG. 12, information is provided to the
computing system 100 over the network 160 from one or
more data sources. The data sources may include one or
more internal and/or external data sources. In some embodi-
ments, one or more of the databases or data sources may be
implemented using a relational database, such as Sybase,
Oracle, CodeBase and Microsoft® SQL Server as well as
other types of databases such as, for example, a flat file
database, an entity-relationship database, and object-ori-
ented database, and/or a record-based database.

In the embodiment of FIG. 12, the computing system 100
also includes a scoring module 150 that may be stored in the
mass storage device 120 as executable software codes that
are executed by the CPU 105. This module may include, by
way of example, components, such as software components,
object-oriented software components, class components and
task components, processes, functions, attributes, proce-
dures, subroutines, segments of program code, drivers, firm-
ware, microcode, circuitry, data, databases, data structures,
tables, arrays, and variables. In the embodiment shown in
FIG. 12, the computing system 100 is configured to execute
the scoring module 150 in order to receive data regarding
individuals and to generate LifeScore for the individuals, as
well as any other functionality described elsewhere in this
specification.

In general, the word “module,” as used herein, refers to
logic embodied in hardware or firmware, or to a collection
of software instructions, possibly having entry and exit
points, written in a programming language, such as, for
example, Java, Lua, C or C++. A software module may be
compiled and linked into an executable program, installed in
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a dynamic link library, or may be written in an interpreted
programming language such as, for example, BASIC, Perl,
or Python. It will be appreciated that software modules may
be callable from other modules or from themselves, and/or
may be invoked in response to detected events or interrupts.
Software modules configured for execution on computing
devices may be provided on a computer readable medium,
such as a compact disc, digital video disc, flash drive, or any
other tangible medium. Such software code may be stored,
partially or fully, on a memory device of the executing
computing device, such as the computing system 100, for
execution by the computing device. Software instructions
may be embedded in firmware, such as an EPROM. It will
be further appreciated that hardware modules may be com-
prised of connected logic units, such as gates and flip-flops,
and/or may be comprised of programmable units, such as
programmable gate arrays or processors. The modules
described herein are preferably implemented as software
modules, but may be represented in hardware or firmware.
Generally, the modules described herein refer to logical
modules that may be combined with other modules or
divided into sub-modules despite their physical organization
or storage.

Other

Conditional language, such as, among others, “can,”
“could,” “might,” or “may,” unless specifically stated oth-
erwise, or otherwise understood within the context as used,
is generally intended to convey that certain embodiments
include, while other embodiments do not include, certain
features, elements and/or steps. Thus, such conditional lan-
guage is not generally intended to imply that features,
elements and/or steps are in any way required for one or
more embodiments or that one or more embodiments nec-
essarily include logic for deciding, with or without user
input or prompting, whether these features, elements and/or
steps are included or are to be performed in any particular
embodiment.

Any process descriptions, elements, or blocks in the flow
diagrams described herein and/or depicted in the attached
figures should be understood as potentially representing
modules, segments, or portions of code which include one or
more executable instructions for implementing specific logi-
cal functions or steps in the process. Alternate implementa-
tions are included within the scope of the embodiments
described herein in which elements or functions may be
deleted, executed out of order from that shown or discussed,
including substantially concurrently or in reverse order,
depending on the functionality involved, as would be under-
stood by those skilled in the art.

All of the methods and processes described above may be
embodied in, and partially or fully automated via, software
code modules executed by one or more general purpose
computers. For example, the methods described herein may
be performed by the scoring system 100 and/or any other
suitable computing device. The methods may be executed on
the computing devices in response to execution of software
instructions or other executable code read from a tangible
computer readable medium. A tangible computer readable
medium is a data storage device that can store data that is
readable by a computer system. Examples of computer
readable mediums include read-only memory, random-ac-
cess memory, other volatile or non-volatile memory devices,
CD-ROMs, magnetic tape, flash drives, and optical data
storage devices.

It should be emphasized that many variations and modi-
fications may be made to the above-described embodiments,
the elements of which are to be understood as being among
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other acceptable examples. All such modifications and varia-
tions are intended to be included herein within the scope of
this disclosure. The foregoing description details certain
embodiments of the invention. It will be appreciated, how-
ever, that no matter how detailed the foregoing appears in
text, the invention can be practiced in many ways. As is also
stated above, it should be noted that the use of particular
terminology when describing certain features or aspects of
the invention should not be taken to imply that the termi-
nology is being re-defined herein to be restricted to includ-
ing any specific characteristics of the features or aspects of
the invention with which that terminology is associated. The
scope of the invention should therefore be construed in
accordance with the appended claims and any equivalents
thereof.

What is claimed is:
1. A system for determining a life score for a user, the
system comprising:

a data store configured to store information associated
with a user

a computing device in communication with the data store,
the computing device configured to:

receive, from the user, an indication of a life goal of the
user;

determine, based on the received life goal, a first aspect of
a life of the user associated with the life goal and a
second aspect of the user’s life also associated with the
life goal, wherein the first and second aspects are
different and are selected from: work, family, hobbies,
education, finance, health, automobile, credit, location,
news, or social;

based on the determined first aspect, determine a first
subset of information on which a first aspect score is
based;

based on the determined second aspect, determine a
second subset of information on which a second aspect
score is based;

access the first subset of information a first one or more
remote computing systems;

access the second subset of information from a second
one or more remote computing systems;

update the data store with the accessed first and second
subsets of information;

determine, based on the life goal, a first weighting for the
first aspect in calculating a life score of the user;

determine, based on the life goal, a second weighting for
the second aspect in calculating the life score of the
user, wherein the first and second weightings are dif-
ferent and are not dependent on the accessed first and
second subsets of information;

determine the first aspect score based on at least the first
subset of information;

determine the second aspect score based on at least the
second subset of information;

evaluate a life score algorithm based on at least:

the first aspect score and the determined first weighting;
and

the second aspect score and the determined second
weighting;

wherein the life score algorithm generates the life score of
the user;

apply one or more offer rules to at least some of the
information associated with the user; and

in response to determining that the one or more offer rules
are matched by the at least some of the information
associated with the user, initiate transmission of an
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offer notification to an offer provider provide the gen-
erated life score to the user.

2. The system of claim 1, wherein the first and second one
or more remote computing systems are associated with
respective social networking sites, financial sites, storage
sites, or other data repository.

3. The system of claim 1, wherein the computing device
is further configured to:

receive, from a particular offer provider, the one or more

offer rules,

wherein the offer notification is transmitted to the par-

ticular offer providers.

4. The system of claim 1, wherein the computing device
is further configured to:

determine an initial life score of the user based on only a

name, an email address, and an educational institution
or an employer associated with the user.

5. The system of claim 1, wherein the computing device
is further configured to:

provide one or more of the first aspect score, the second

aspect score, and the life score to one or more friends
of the user.

6. The system of claim 5, wherein the computing device
is further configured to:

access social network data of the user in order to deter-

mine the one or more friends of the user.

7. The system of claim 1, wherein the computing device
is further configured to:

provide, to the user, generating a graph illustrating

changes in the user’s life score over a prior time period.

8. The system of claim 7, wherein the prior time period is
one hour, one day, one week, one month, or one year.

9. The system of claim 7, wherein the graph further
illustrates changes of respective life scores of one or more
friends of the user over the same prior time period.

10. The system of claim 7, wherein the graph includes
user interfaces configured to provide information regarding
changes of a predetermined amount to the user.

11. The system of claim 1,

wherein the computing device is further configured to:

customize the life score algorithm determining the life

score of the user is based on a custom scoring model
generated for the user.

12. The system of claim 11, wherein the custom life score
algorithm is based on the information associated with the
user.

13. The system of claim 11, wherein the custom life score
algorithm is based on information provided by the user.

14. The system of claim 11, wherein the custom life score
algorithm is based on characteristics of another user,
wherein the user’s life score increases as characteristics of
the user approach corresponding characteristics of the
another.

15. The system of claim 14, wherein the another is a
famous individual.

16. A method for determining a life score of a user, the
method comprising:

receiving, from the user, an indication of a life goal of the

user;

determining, based on the received life goal, a first aspect

of the user’s life associated with the life goal and a
second aspect of the user’s life also associated with the
life goal, wherein the first and second aspects are
different and are selected from: work, family, hobbies,
education, finance, health, automobile, credit, location,
news, or social;
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based on the determined first aspect, determining a first
subset of information on which a first aspect score is
based;

based on the determined second aspect, determining a
second subset of information on which a second aspect
score is based;

accessing the first subset of information from a first one
or more remote computing systems;

accessing the second subset of information from a second
one or more remote computing systems;

receiving from the user an indication of one or more life
goals of the user;

determining weightings for components of a life score
algorithm usable to calculate a life score of the user,
said determining comprising:

determining, based on the life goal, a first weighting for
the first aspect in calculating a life score of the user;

determining, based on the life goal, a second weighting
for the second aspect in calculating the life score of the
user, wherein the first and second weightings are dif-
ferent and are not dependent on the accessed first and
second subsets of information;

determining a first component aspect score associated
with based on at least the first aspect of the user’s life,
based on at least the accessed subset of information
associated with the first aspect;

determining a second component aspect score associated
with based on at least the second aspect of the user’s
life, based on at least the accessed subset of information
associated with the second aspect;

evaluating a life score algorithm based on at least:

the first aspect score and the determined first weighting;
and

the second aspect score and the determined second
weighting;

wherein the life score algorithm generates the life score of
the user;

applying one or more offer rules to information regarding
the user including at least one of the first aspect score,
the second aspect score, or the life score; and

in response to determining that the one or more offer rules
are matched by the information regarding the user,
initiating transmission of an offer notification.

17. The method of claim 16, further comprising:

receiving, from an offer provider, the one or more offer
rules,

wherein the offer notification is transmitted to the offer.

18. A non-transitory computer-readable medium storing

instructions configured to cause one or more computer
processors to perform operations comprising:

receiving, from the user, an indication of a life goal of the
user;

determining, based on the received life goal, a first aspect
of a user’s life associated with the life goal and a
second aspect of the user’s life also associated with the
life goal, wherein the first and second aspects are
different and are selected from: work, family, hobbies,
education, finance, health, automobile, credit, location,
news, or social;

based on the determined first aspect, determining a first
subset of information on which a first aspect score is
based;

based on the determined second aspect, determining a
second subset of information on which a second aspect
score is based;

accessing the first subset of information from a first one
or more remote computing systems;
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accessing the second subset of information from a second
one or more remote computing systems;

receiving from the user an indication of one or more life
goals of the user;

determining weightings for components of a life score
algorithm usable to calculate a life score of the user,
said determining comprising:

determining, based on the life goal, a first weighting for
the first aspect in calculating a life score of the user;

determining, based on the life goal, a second weighting
for the second aspect in calculating the life score of the
user, wherein the first and second weightings are dif-
ferent and are not dependent on the accessed first and
second subsets of information;

determining a first component aspect score based on at
least associated with the first subset of aspect of the
user’s life, based on at least the accessed information
associated with the first aspect;

determining a second aspect component score based on at
least associated with the second subset of aspect of the
user’s life, based on at least the accessed information
associated with the second aspect;
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evaluating a life score algorithm based on at least:

the first aspect score and the determined first weighting;
and

the second aspect score and the determined second
weighting;

wherein the life score algorithm generates the life score of
the user; and

applying one or more offer rules to information regarding
the user including at least one of the first aspect score,
the second aspect score, or the life score; and

in response to determining that the one or more offer rules
are matched by the information regarding the user,
initiating transmission of an offer notification.

19. The non-transitory computer-readable medium of

claim 18, wherein the operations further comprise:

receiving, from an offer provider, the one or more offer
rules,

wherein the offer notification is transmitted to the offer.

20. The method of claim 16, further comprising:

accessing social network data of the user in order to
determine one or more friends of the user; and

providing one or more of the first aspect score, the second
aspect score, and the life score to one or more of the
determined friends of the user.
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